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What will | look like in 20 years?
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Builders
Born: 1925-1945
Age now: 80+

Age in 2045: 100+
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Boomers
Born: 1946-1964
Age now: 61-79

Age in 2045: 81-99

Gen X
Born: 1965-1979
Age now: 46-60

Age in 2045: 66-80

LN

GenY Gen Z
Born: 1980-1994 Born: 1995-2009
Age now: 31-45 Age now: 16-30

Age in 2045: 51-65 Age in 2045: 36-50

Gen Alpha
Born: 2010-2024
Age now: 1-15

Age in 2045: 21-35

Gen Beta
Born: 2025-2039
Age now:

Age in 2045: 6-20




PREFERENCES FOR CASH IN SHOPS
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18-24 25-39 40-54 55-65 | 65+
20% 20% 21% 24% 24%

Source: ECB - Dec. 2024
© Glory 2025







© Glory 2025

[ LA
Avtv';g‘

1







© Glory 2025




Nationwide - Advertiser of the year

Agency: Wavemaker UK
Category: Advertiser of the year

e N

NEWSWORKS
AWARDS
Winner
2024

Nationwide achieves
‘exceptional’ short-term
brand uplift score for

relaunch ad

Nationwide’s ad unveiling its rebrand scores within the top 10
percent of consumer banking ads, according to data from
effectiveness firm Systemai.

@ By Chris Sutcliffe | 31 Oct 2023 Share this article  %( f
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GLORY

81%

use cash to minimise data sharing

5/7%

pay in cash at independent stores to help them avoid card fees
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id WHO WE ARE?

GLORY

Solutions that enhance
the customer
experience you deliver

In retail stores, restaurants, hotels and banks around the world, Glory's
solutions enable customer choice, automate routine processes and release
staff time to focus on delivering the best experience to customers.

After all, it's the experience you deliver that sets you apart from your
competitors and keeps your customers coming back.

Find a solution for

) Retail > Restaurants and Hospitality >
your business
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Financial Institutions >

CIT and Cash Centres

Gaming »
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