Cash Matters in Airports

ESTA 2016 Conference, Don Carlos Resort, Marbella — Spain 23rd May 2016

& ChangeGroup o s

The choice of millions o IN PEOPLE



@ ChangeGroup

The choice of millions

City Operations w0 omman

Turku

Glasgow PrestwickBAirpon g:.fgg agen
icester
. . . Oxford
e Founded in 1992 with our International % (Zisol| || SWEDEN
Head Office in London P B o
. ewcastie vasby FINLAND
 Strong growth — over 100 branches in gt | tassecprge [ ] e R
. Birmingham elsinkl International Alrpo
13 countries et ’ (L | teposran
qa Dublin Tampere

e 28 million customers served

e An exciting and dynamic
sales driven culture
worldwide

ESTONIA
Tartu
Tallinn

e Multi award winning

g SPAIN
=) Barcelona| @
o, l T"‘adf'fd GERMANY |~
enerife Bremen International Airport
Dusseldorf International Airpart
|
USA
New York |

Frankfurt
Braunschweig

AUSTRALIA
Darwin

\#

USA
California

380m

people see

our brand Y
r year AUSTRALIA v
S Perth /
Fremantle
Cannington

AUSTRALIA | AUSTRALIA
Melbourne | | Sydney




@ ChangeGroup

The choice of millions

Ai rport 0 pe rations UK FINLAND ESTONIA GERMANY

London Luton Airport Helsinki International Airport Tallinn International Airport Bremen International Airport
Past a nd present Glasgow Prestwick Airport Rovaniemi Airport Liibeck International Airport
Cardiff International Airport Dusseldorf International Airport

Belfast International Airport

{

0’*&

ICELAND
Reykjavik International Airport
Akureyri Airport

& FRANCE
Charles de Gaulle Airport

AUSTRIA
Vienna International Airport

UsA
Baltimore Washington Airport

AUSTRALIA
Sydney International Airport




@ ChangeGroup

The choice of millions

Global Cash

e Cash accounts for of all consumer transactions worldwide (Retail, Transport, F&B, etc)

Key factors:

Availability and affordability Macro-economic and Technology and
. . . Card Processors
of financial services cultural factors Infrastructure

Affects whether g7 N Cultural desire to use
people use bank * cash such as ease / N;fids'the numl;er Quality, secuirty and
accounts and €‘ of doing business © uts meg e W ? effectiveness of card
electronic payment and size of informal accep rdan promote . payments
products economy card services

e ChangeGroup is positioned to grow with the increasing adoption of electronic payments
whilst continuing to support the global dependance on cash

Cash use spectrum:

90-100% Cash 85-90% Cash 55-70% Cash | | 40-50% Cash Reasons Many International
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Source: MasterCard Advisors “"Measuring Progress Towards a Cashless Society”.
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Why International Tourism Matters™

UNWTO Tourism Towards 2030: Actual trend and forecast
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*Source: World Tourism Organisation - UNWTO Tourist Highlights 2015
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Extra income with ChangeGroup

« International shoppers prefer to travel with their
home currency and spend it at the mall

« Retailers lose out by not accepting the foreign cash
people have in their wallets

« Greater consumer spending when ChangeGroup
is located at the front of the mall

« If a ChangeGroup branch changes $10m to $20m
a year, 80% of that money will be spent in the mall

« Increased spending by international shoppers

attract higher quality retail tenants attract $millions
well increased extra
« Mall owners can earn millions in extra income known spending
from their existing tenants who pay a percentage brands income

of turnover in rents

Wotteld W unibail-rodamco  VALUE RETAIL ForestCiry  ECE5
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Global Tourist Rankings
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Growth in Payments 2015-2034

Top Ten Passenger Markets
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Airport Cash

Grand
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Disclaimer The contents of this document are subject to a mutually agreed contract and without prejudice. The contents of this document together with any and all attached information, as well as any discussion notes (written, verbal, or electronic) are strictly confidential and the property of The

Change Group International Plc. This document and any other material should only be used by the person to whom it has been supplied, and must never be copied, transmitted or passed on to any third party without the prior written authorisation of a Director of The Change Group International Plc. 10
While the information, advice or comment is believed to be correct at the time of going to print, its accuracy and/or completeness cannot be guaranteed. ChangeGroup cannot accept responsibility for any claims, subsequent or otherwise arising from the use of this document. After use, please
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