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Communication WG 

Members: 

 

• Jorge Álvarez-Naveiro – Prosegur 

• Karin Tielenius Kruythoff - G4S  

• Mario Valls  Martin – Loomis 

• Guillaume Nonain – Brink’s 

• Mariane Malzac – Brink’s 

 



Purpose of the Communication WG  

Mandate from the Board 

• “Proactive, not just reactive communication” 

 

• The objective is to: 

1) Promote of the organisation and its members 

2) Confirm ESTA as a reference & point of call 

 

• Reflects the new vision of ESTA that it should be the 

“recognised voice of the industry” 

 



Workstream 

Definition of ESTA’s objectives of communication: 

 

• Raising visibility and awareness 

 

• Restoring the truth on cash 

 

• Communicating proactively (but selectively) 

 

• Production of communication material 
• Membership information package 

• Untold Success Story of Cash 

• Industry At A Glance 

 

 



Membership 

No strong mandate to increase 

membership, however: 

 
• ESTA should represent the industry 

as comprehensively as possible 

 

• ESTA should aim at being at the 

center of the various cash cycle stakeholders 

 

• Credibility is a function of representativity 

 



Membership information   

Synthetic information on : 

 
• Governance of ESTA 

 

• Membership categories and conditions 

 

• ESTA’s working groups and activities 

 

• Policy monitoring and proactive engagement 

 

• Preservation of the industry business  

environment 

But no easing of Membership conditions! 



“The untold success story of cash” 

Restore some truths on cash 

 

• Recall the strong societal benefits of Cash 

(public vs private money) 

 

• Cash use and demand 

 

• Retailers do like cash 

 

• Cash is safe not prone to counterfeits 

 

• Cash is resilient 

 

• Etc… 

 

 



Industry at a Glance 
 

• Update the information available 

on the Industry 

 

• Explain the technical aspect of cash 

for interested, but non specialist 

audiences 

 

• Provide interesting facts and 

practical information on cash  

 

• Two A4 pages  



No “proactive” media strategy  

• Proactive coms: it is about identifying the opportunities to 
engage and convey ESTA’s messages 

 

• It is not about proactive media/journalists activities 

– No newsworthy agenda of relevance to ESTA 

– No big story to tell 

– No specific expectations from the media 

 

• We respond to queries from the media when they occur on a 
case by case by case basis and very selectively 



Thank you ! 


