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EUFFI

(http://www.euffi.org)

* European Foundation for Financial Inclusion
* Founded in 2010
* Aims:
— Promote financial inclusion, i.e. access for all to a
choice of basic and affordable banking, payment &

financial services, which are essential for
integration into modern society
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The aim of EUFFI is to promote financial inclusion - access for all
to a choice of basic and affordable banking and payment services,
and to a wide range of financial services including credit, savings
schemes and insurance, services that are essential for integration

into modern society at any given time.

In the Press

Guardian - 1 June 2012

GUE/NGL - 31 May 2012
European Commission - 27 March

EUFFI - 2 April 2012
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Financial Inclusion

Access to basic financial services necessary to
participate fully in modern society:

e Payment methods, including CASH

Basic banking (payments, deposit, withdrawal)
e Credit

. Insurance

* Savings

e Asset Building

. Pensions
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Ownership of Financial Services

Special Eurobarometer 373. March 2012

QB1. Which of the following financial products and services do you have, if any?

Current bank account |IIINIGIINIGIGIGEGEGEGEGEEEEEEEEEEEEE 542
Other insurance products (e.g. home, N 51
health, car insurance)
Credit card G 40°-
Life insurance [|IIIEIEG 31
Mortgage I 19%
Personal loan [l 13%
Shares or bonds [l 11%
Investment fund [l 7%

None (SPONTANEOUS) [l 10%

Refusal (SPONTANEOUS) | 2%
@& cuU27
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QB1 VWhich of the followwing financial products and services do you have, if any?

Sther

insurance

Base C:::km pr?ed;:':ts Credit Life Mortgage Personal Shares or Invest- Mone
sccount e card insurance loan bonds mentfund | (SPONT.)

health, car

insurance)
@ | Euzr | 26856 | sa% | s1% | 40% | 31% | 19% 13% | 11% 7% | 10%
()| ee 1028 | 95% 7% | S4% 39% | 26% 14% | 186% 796 | 2%
W BG 1006 28% 20% | 12% 5% | 2% 15% | o% 0% | so0%
@ | cz 1068 | 82% | 62% 25% | 36% 9% 159 2% 225 9%
:a DK 1002 100%: 86% T1% 53% 48% 32% 44540 Td% 0%a
e DE 1582 95% 54%% 35% 34% 12%6 9% 12%6 10%% - 2%
g‘ EE 1000 D=y 38% 31%: 15% 12% 15% 2% &% 3%
) IE 1015 82% 70% 45% 37% 30% 25% 12% 8% | 10%
= | EL 1000 80% 34% 18% 5% 11% 13% 3% 1%6 15%
@ | Es 1004 = 88% 52% | 46% 22% | 26% 15% | 4% 5% | 6%
() Frr 1046 96% B1% | Ta4% 45% | 22% 18% | 18% 3% | 2%
‘ } T 1043 | T5% 43%h | 31% 15%h | 15% 9% | 5% T %% | 19%
) | or sos | 72% 78% | 51% 33% | 32% | =8% | 4% 5% | 9%
e LW 1014 B4%. 32%% 41%: 15% 8% T 2% 296 12%
- LT 1031 | 83% 35% 16% 14% | 1% | 10% | 2% 2% | 1%
3 LU S02 7% T3% 87 % 43% 35% 18% 18% 10% 2%
< | Hu 1015 | 67% 30% 99 199% 13% 119% 29 196 | 23%
I_i MT 500 TO% 50% S59% 27 % 1F %% 9% 21% 156% 13%
3 ML 1002 . 99%: | 88% I 52% 41% 53% | 8% - 23% 496 - 1%6
S | AT 1018 92% 55% 30% 21% P 18% 2% 7% 2%
w v PL 1000 68% 25%h 19%: 33% 5% 12%% 2% 396 22%h
QD | rT 1035 80% 32% | 19% 199 19% [ ew | 2% 2% | 12%
t _i RO 1050 I 27 % 4% | 17%% 8% | 3% | 13% 1% | 0% I 43%
— =Y 1024 965 83% | 43% 49% | 4% 15% | 14% | 10% 19
w‘ SK 1013 T 565% 24%6 42%0 11% 14%0 3% 396 8%
Lo Fi 1003 | 99% 79% 580% 38% 329% 21% | 25% 9% | 0%
&» | SE 1020 98% 88% | sow% 0% |  45% 2596 | 46% 30% | 0%
% LK 1228 . Q2% ] 50%: 50% ] 38% 27 % 13% 22% 1329 484

Highest percentage per country Lowest percentage per country
| Highest percentage per item | Lowest percentage per item |
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QBT VWhich of the Tollowing financial products and services doyou have, T any?y (ROTATE —MULTIPLE ANSVERS POSSIBLE)

Other
Current Igfﬁ:iﬁ: ] Life Paersonal Shares or | Investment Hone
a:t:][?g:m (e.0. home, Credit card assurance Wortgage loan bonds fund (SPONT.)
health, car
insurance)

|EIJ2? 245 518 A0% 2% 9% 135 115 k. 1084
8 se
Male 84% 83% 44% 335% 20% 14% 14% 9% 9%
Female 83% 48% 3T7% 28% 17% 12% 9% 5% 1%
15-24 £3%% 23% 24% 11% 2% 6% 4% 2% 7%
25-34 895 et 47% 350G 20% 21% 9% 7% fi%h
40-54 200 B0%% 5084 4184 20% 180 148 285 50
55+ 43% 538 258 27% Qe T 15% 285 108%%
€ caucatonenon
18- 81% 46% 25% 21% 9% 8% 7% 5% 12%
16-14 86%% 54% 41% 335 19% 16% 10% 7% %
20+ 92% G2%% 20% 43% 3% 17% 20% 12% 3%
Still studying 60%% 20% 21% 11% 2% 4% 4% 2% 34%
E-lpumﬂmmm
Salf-employed q0%s 53% 518 438 21% 19% 18% 1204 455
Managers 94% 58% BT % 53% 42% 20% 26% 16% 1%
Other white collars 93% 52% 52% 39% 259% 19% 12% 7% 2%
IManual workers 30% 57 % 46% 37% e 20% 8% 3% 5%
House persons T9% 44%; 28% 271% 4% 9% 5% 4% T145%
Unemplayed 78% 35% 27% 16% 12% 11% 4% 4% 15%
Retired 81% 50%% 3% 25% T% 6% 14% 7% 12%
Students 60%% 20% 21% 11% 2% 4% 4% 2% 34%
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Financial Inclusion and Cash

* Primary/only means of exchange for the
marginalized

* New technologies/services not adapted to
needs of financially excluded.

* Dangers of forced migration or restrictions on
use of cash?

* Choice — good for consumers and competition.
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Financial Inclusion
An EU Objective

* Access to financial services has become a necessary

condition for participating in economic and social
life. (Commission press release 2008)

* “Financial inclusion is one of my three priorities”,
Commissioner Barnier, 21 March 2012

 “It is a matter of consumer rights that payments in
cash should, as a rule, be always accepted in shops”,
Commissioner Rehn, 22 March 2010
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EUFFI Strategy

* Create “noise” to raise awareness of Financial
Inclusion

* Be heard in all relevant policy initiatives

* Work with others —add value

* Generate data

* Communications — target decision makers
* Develop distinctive and credible voice
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EU Policies

* Recommendation on Legal Tender

e Recommendation on Basic Payment Account — with
criteria

 Consultation on bank accounts
 Consultation on ERASMUS students bank accounts

* Integration of Card, Internet and Mobile market — here
integration of Fl principles essential

e Policy on Social Inclusion

* Anti-discrimination Policy

* Consumer Policy — access to basic services
 Consumer Credit (and overindebtedness)
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Progress to Date

 European Parliament — Questions, discussions,
meetings

* [nput to consultations (Basic payment
Account; Card, Internet and Mobile Payments)

e Advisory Committee
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Perspectives

Input to Policy
Own data
Extend Funding
Distinctive Voice
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Thank You!

http://www.euffi.org
info@euffi.org
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http://www.euffi.org/

